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Food product quality an approach to enhancing consumer
satisfaction, trust, and brand loyalty: evidence a field study in
Damascus

The objective of this research is to examine the impact of food product
quality on consumer satisfaction in Damascus City. The descriptive-
analytical approach was used, and data were collected from a random
sample of 200 consumers during the year 2024.

Accordingly, the analysis results revealed a statistically significant
positive relationship between consumers' educational level and their
satisfaction with the quality of food products, as well as their loyalty to
and trust in the brand thy engage with, all at a significance level of 0.01.
Moreover, the results of the multiple linear regression test indicated that
each of consumer trust in the brand (B= 0.436) and consumer loyalty to
the brand (B= 0.295) significantly influences consumer satisfaction with
the quality of food products.

The study recommends focusing on TQM standards for their vital role in
enhancing consumer satisfaction, increasing brand loyalty, and
strengthening brand trust. It also suggests that food production facilities
should adopt strategic plans to improve quality standards in line with
consumer aspirations and expectations.

Keywords: consumer satisfaction, brand loyalty, brand trust, food
product quality
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