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The Contribution of Film—Induced
Tourism (FIT) to Infrastructure Support
in the Tourist Destination in Syria

*ABSTRACT*

The study deals with the contribution of film-induced tourism (FIT)
to support the infrastructure for the tourist destination in Syria, with
an empirical study on Samra village and Old Damascus in the
Syrian Arab Republic.The importance of the study is to clarify that
film-induced tourism (FIT) has the ability to support and develop
the infrastructure in the targeted tourist destinations. The
descriptive-analytical method was relied upon, as the descriptive
method was used to clarify the concepts related to the theoretical
side of the study, for analyzing data and testing hypotheses. The
statistical analysis method was also used, by distributing a
questionnaire to the residents of Samra village and some residents
of Old Damascus who have direct contact (productive, service)
with the tourism business. The researcher selected an easy non-
probability sample consisting of 150 questionnaires distributed to
the research sample, where the incorrect questionnaires reached 23
questionnaires, so the number of final questionnaires that could be
analyzed to be 127.The most important results of the study are that
we can say that there is a relationship between film-induced
tourism and supporting the infrastructure in the tourist destination,
and the most important proposals recommended by the researcher is
the necessity of cultural employment for the drama of Syrian TV
series, in terms of directing a fixed percentage of its contents to
present the Syrian people culture and its content of good hospitality
and good dealing with any foreigner, as shown by snapshots of
what Syria contains the archaeological heritage, whether material or
immaterial, and making this one of the conditions of production in
government and private institutions.

Keywords: film-induced tourism, sustainable tourism development,
infrastructure..
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