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The role of communication marketing
throw Web in customer loyalty

Abstract
Marketing communication via web play a role in having new
customers and keep good contact with old ones through its tools.
That offer E-marketing and Online payment. And Marketing
communication affects the customers loyalty because it is use the
direct and indirect marketing channel that depends on Media and
information technology for keeping customer loyalty and increase
the service quality on the shortest possible time.In this research we
found a statistical relationships between Marketing communication
via web and customer loyalty.

Keywords: Marketing communication via webs, loyalty.
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