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The role of the price impact of renewable
energies in the Syrian
consumer transformation to use it

Abstract
As a result of the shortage of the traditional sources of energy, the
world and particularly the advanced countries have started
conducting the researches and studies to find or create another
course of energy different to those in use nowadays.
Recently, those concerned countries were involved in this process
have managed gradually to accomplish a turning point in the globe
history by achieving such a prominent goal in reaching a different
new form of energy that can be replied upon that is so called the
"Renewal Green sources" that can secure the sufficient energy
without being worried of getting demolished by the time.
Simultaneously, contributes considerably in protecting the globe
environment. The said sources can be briefed as: Geothermal
energy, Solar energy, Oceans energy, Wind energy, Water energy,
Biomass energy.
Being an essential part of the world, Syria will inevitably suffer in
the future from the lack of energy problem eventually.
Therefore, it is of a great importance to consider following those
who have already achieved positive results in this industry, and to
profoundly study the possibility of relying on the newly found
Renewal Energy sources in our beloved country. In addition, to
foresee the ability of the Syrian energy consumers over a long run
to adapt and comply with such culture. Equally, to think of the
effects of the financial costing on the interests and the new
horizons of the Syrian citizens.
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|3 ianiad 8 aald o) puadl) sanaiall A8UAN Lpaii 30} Ay dniiall
bl Y s 2 2aaall A0 Lea ol 3.42 3.61 3.85 3.60

dgnlail) 48Ul e W e &EJY

Leaist g llginall ady ol juadll Basatall 28Ul Ja o sSal) acl 4.16 4.06 438 4.18

saaaiall A8l o 4l pan Jilha Laday ) ZGSEI (o alil @llgional) & aa
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S S Al a5 (s ) llgianall iy 279 3.33 3.54 3.18
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atuall gl o 1835 (5 s sl B8 8218 DS Rl e 3 3.89 4.06 415 4.02
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2l it

¥ 4ua,ill one sample T Test ,Lad) (6) ab) Jsaa

One-Sample Statistics

N Mean Std. Deviation Std. Error Mean

PH1 50 3.9250 .53273 07534

One-Sample Test

Test Value = 3
95% Confidence Interval of the
t df Sig. (2-tailed) Mean Difference Difference
Lower Upper
PH1 12.278 49 .000 92500 7736 1.0764

ANl A ygimae o a3 T-TEST HLial elyal ad ol amy @il Jsaall LA 5«

3 (335 2y Alad) dpuadll 35 1Al ANV ssise (o yraal a5 Sig=0.000
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B e gl 13g] () sml) llgioaall S (5 ¢ huindl 322850

il lggle T-Test jLual Gulsis saall g Ailaial) ciiall o sia a3

Al st

48 40,3l one sample T Test Ladl (7) a8 Jssa

One-Sample Statistics

N Mean Std. Deviation Std. Error Mean
PH2 50 3.60 .64418 .09110
One-Sample Test
Test Value = 3
95% Confidence Interval of the
Difference
Sig. (2- Mean
t df tailed) Difference Lower Upper
PH2 6.586 49 .000 .60000 .4169 7831
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AL e sl 13g] (g sudl
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6 e e Tl iyl e syl saaaiall Al au 52l aalos
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© ? @ < | 378 3.93 4.50 4.06
e padl Baasial) DL ik (g5
Lol AAS) (pe anl gy pudl llginal) Sl 8 AUl Al Aal) 2.00 2.59 3.50 2.74
st Al ) 3ol g4 35S 33l <ty anll dae il C e
el il (goll 1) o ol 208 sl et 3.89 3.85 4.43 4.02
sl
B slas 23 ce Aealill el Ll )l il oy
e s o ° 3.56 3.59 4.21 3.76
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Luhall gaag bl alaiaY) cowa EMAY clidll o ANOVA JLid) (9) ad) Jgaa

g.\sl\
thile a3 iy figaaall aleiay AUEA) EDEN i) pe Aubal) ciria e ANOVA sl Galiiy,
Sum of Squares df] Mean Square F Sig.
Between Groups| 1.525 2 .763 3.194 .040
Within Groups 11.220 47 .239
TotaII 12.745 49

Gl Ay gine AVD ) G558 aas o) aai @nova jlaal al Ay DA e
ANV dygine o) Cus oyl sanaiall 48N 35 (g Al sealaial s (yfisandl)
Baaid) &) a5 8 Legin 3908 aas 13 0.05=gms (ousbill) (3o sraal 0.04=gus
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e humal) saaaid) Akl s

S Auhal) [ gaay Jad @l n ANOVA Lad) (10) a8 Jsaa

Sum of Squares df Mean Square F Sig.
Between Groups .891 2 .446 1.767 .182
Within Groups 11.854 47 252
Total 12.745 49
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