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kiosk Marketing and its effect on
customers' satisfaction
(A field study)

Researcher: Heba Khalifa, Faculty of Economics, Damascus
University

Abstract

Kiosk marketing is a form of direct marketing that brings direct
contact with customers. Kiosk marketing relies on the use of different
kiosk machines to reach customers directly.

The aim of this research is to identify the effect of Kiosk marketing
on customers' satisfaction. It relies on Kiosk marketing as the
independent variable, which includes the independent variables,
(Ease, cost, time, place, speed, language), while customers'
satisfaction represent the dependent variable. The descriptive
analytical approach and the quantitative method are used, and a
convenience sample of 120 units are selected, including users of kiosk
machines in the city of Damascus. The questionnaire is also used as a
tool for data collection. The results indicate a statistically significant
effect for all kiosk marketing variables (Ease, cost, time, place, speed,
language) on customers' satisfaction. The study recommend the need
to pay attention to kiosk marketing strategy because of its effective
impact on the success of the marketing process.

Keywords: Kiosk Marketing, Customers' Satisfaction.
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! Vakulenko et al. (2019). Innovative framework for self-service kiosks: Integrating
customer value knowledge. Journal of Innovation & Knowledge, VVolume 4, Issue 4,
Pages 262-268.

2 Jeong et al. (2021). Strategic Search for Reinforcement of Untact-Service : A Case
Study on the Installation of R Hotel Kiosk System. Journal of Korea Society of Digital
Industry and Information Management, Vol. 17, No. 2., pp. 73-83.
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3 Algarawi, F. & Khan, N. (2021). Integrating Cloud with Self Service Kiosk: An Impact
Study on Society Evolution. International Journal of Interactive Mobile Technologies,
Vol. 15 Issue 23, pp.186-194.
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* Kotler, Philip & Armstrong, Gary. (2018). Principles of Marketing. Seventeenth
edition. Hoboken: Pearson Higher Education, USA, p. 507.

> Lee et al. (2022). Perceived Control and Perceived Risk in Self-service Technology
Recovery. Journal of Computer Information Systems, Volume 62, Issue 1, Pages
164-173.

® pillarisetty, R. & Mishra, P. (2022). A Review of Al (Artificial Intelligence) Tools and
Customer Experience in Online Fashion Retail. International Journal of E-Business
Research (IJEBR), 18(2).
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7 Pillarisetty, R. & Mishra, P.op.cit.
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8 Sanden et al. (2022). How customers motive attributions impact intentions to use
an interactive kiosk in-store. Journal of Retailing and Consumer Services,
Volume 66.
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’ Lee, E.& Oh, S. (2021). Self-service kiosks: an investigation into human need for
interaction and self-efficacy. International Journal of Mobile Communications, Vol.
20, No. 1, pp. 33-52.

% Moon et al.(2021). Self-check-in kiosk quality and airline non-contact service
maximization: how to win air traveler satisfaction and loyalty in the post-pandemic
world?. Journal of Travel & Tourism Marketing, Volume 38, Issue 4, Pages 383-398.
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u Brengman et al. (2021). From stopping to shopping: An observational study
comparing a humanoid service robot with a tablet service kiosk to attract and convert
shoppers. Journal of Business Research, Volume 134, pp. 263-274.

2 Hamid et al. (2021). The User Experience (UX) Analysis of Self-Service Kiosk (SSK) in
Waiting Time at Fast Food Restaurant Using User Experience (UX) Model. Journal of
Social Transformation and Regional Development, Vol. (3), No.(2), pp. 85-98.
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B Hyun, H.S., & Lee, H. S. (2021). Application of AHP to the Selection Factors of Kiosk
as Technology-Based Self-Service. Journal of the Korea Society of Computer and
Information, Vol. 26, No. 12, pp. 309-321.
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> Na et al. (2021). Determinants of Behavioral Intention of the Use of Self-Order Kiosks
in Fast-Food Restaurants: Focus on the Moderating Effect of Difference Ag. SAGE
Open, 1 -11.
®Na et al. op.cit. 1 -11.
v Gangrade, S. (2018). Self Services Banking Kiosks A Study of Customers awareness.
International Research Journal of Indian languages, Vol 6, Issue 4, pp. 95 — 103.
'8 Khalufi, N. & Shah, K. (2021). Role Of Self Service Technology In Transforming
Business And Marketing During Covid 19 Pandemic — An Analytical Study. Journal Of
Xi'an Shiyou University, Natural Sciences Edition, pp. 18 — 29.
1 Yaacob, S. A, Abdul Aziz, A., Bakhtiar, M. F. S., Othman, Z.,, Ahmad, N. A. (2021). A
Concept of Consumer Acceptance on the usage of Self-Ordering Kiosks at McDonald's.
International Journal of Academic Research in Business and Social Sciences, 11(13),
12-20.
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20 Pepiyanti et al. (2021). Analysis of Direct Marketing on The | Am Cotton Brand In The
Covid-19 Pandemic Period. HUMANIS (Humanities, Management and Science
Proceedings), Vol.02, No.1, pp. 504 — 509.
2 Pepiyanti et al. op.cit., pp. 504 — 509.
LY ke ol s Jate Aaliall 4k guidl) LA (2009) c2eal os Susnl) capan ¢Skl 7
181 e cg)sills pdall dualall 555500
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* Yaacob, S. A., Abdul Aziz, A., Bakhtiar, M. F. S., Othman, Z., Ahmad, N. A. (2021). A
Concept of Consumer Acceptance on the usage of Self-Ordering Kiosks at McDonald's.
International Journal of Academic Research in Business and Social Sciences, 11(13),
pp: 12-20.
* Kusuma et al. (2021). Self-service Technology Behavioral Intention: Indonesian Air
Passengers. Advances in Economics, Business and Management Research, volume
187, pp. 402 — 406.
*® Rashid et al.( 2021). An Insight Of Customer's Behavior Intention Touse Self-Service
Kiosk in Melaka Fast Food Restaurant. Journal of Technology Management and
Technopreneurship, 9 (1), 13-24.
27Chammaa, C. & Badr, N. (2020). Factors of User Perceptions & Attitudes Influencing
Self-service Interactive Kiosk usage: The Case of Lebanon’s Banking Sector. Review of
Economics and Business Administration, 3(1), pp. 146 — 167.
28Chammaa, C. & Badr, N. op.cit., pp. 146 — 167.
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drand) (Sdipe G ¢ € JS5y JUREY) Cly D i Jeld LIS cuds
A e 05 ehd Alee JlaSls dpad) 8L o pliadl e il o Jaindl)
Jrandl Q) 090 rama IS i) s & e lill Glisl) aeluy - cilagad) U,
Gliay Al (alladll =58 & Clll jign @A) ) s e Claglea
Gl Ayl Jualall IS o g YL iy paddll A Cua caila)
Apadl eSlaall sl () Ao e Glalie (g aae ) o3 e cealing
adl U cdy e edll U ey sy Lae by Alola) dessd)
Go U i) gl Shaall HUSEY) iy Jiey Cus (Nor et al: 2021)%
Ly o Jsanll gl Jaley slaia¥) ol 0¥ e Sl oDendl U8

oo aal)

@ije Al Baaa s il )sedn Dlaslaally Jladl) clifi gl a1 Glsal)
Eia(Guguloth: 2021)% Sleall g clidle ol cul€yall dabial cufylal)
Glaiilfinds daline laslan eMaall (e dabidall ciladgilly calie )l llats o (Say
gt Cpaent e Juee J8 Ganadill a6 ) ladl) Jaad . dibide Jlsil
Qi) &a Jiay Eua (Chammaa & Badr: 2020)™ (0all d Aal)ll) 3252l (o

cDanll Ly e Jsemnl) 8 Lage Sile

cop M apeailly eyl oL o cAaladl ASLE) o LISl (ompe JE rds )
Osdn s ol GlalaeY) s Gaearaddl (e Ll Gysudll dse (e e

% Nor Aziati A.H.et al.(2021). The User Experience (UX) Analysis of Self -Service
Kiosk (SSK) in Waiting Time at Fast Food Restaurant Using User Experience (UX)
Model. Journal of Social Transformation and Regional Development,Vol. 3, No. 2,
pp. 85-98.

** Guguloth, R. (2021). Consumer Perception Towards Shi Yono Mobile Application-
An Evaluation. International Journal Of Multidisciplinary Educational Research,
VOLUME:10, ISSUE:11(4), pp. 45 —51.

*IChammaa, C. & Badr, N. op.cit., pp. 146 — 167.
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Al cilalia) s hainly LISl Gilaglas (puad 8 dejudl iy g2 Yl
Lgyar LAl uaiy S Laj oDlaall jigh codaall po Jaall gy dylasll
O eSaad) (S L A3 Aaxdl) Laglgi€al Bnla) sl o) L Jslll Gleially
naiall adall Ui e ai ( Rashid et al: 2021)% G iaas Slilee ¢y
ansas 5,3 Glel A Lald dlishll julghll g cigyell Jaeell 4anil) o3¢]
A3 dadial) liaie (e aiall a e B3l jlad Cimy A e ccDlaal)

((Rashid et al: 2021)* =5 a1l Lashis Jaeall HUstsl iy Sl aajalia b

Adsally appdl g€l il sady jualal) gl 8 cladaiadl @b dAal)
Joanll b Bage (orue g Joad My Ladad JST oMaad) ol Gl dag
Sy Gun i) Glaie e gly @Gla aladiuly oSlaall Lay Glily Je
( Corpuz: Adayl aglaly 4y5€a anjeling 2ty e Agmy juail) Dlaall
Callse Jon (55) afi el dage gaill ) satied) cililull o3a ,ei2021)%
Al g daa L adanill 1Y) e Lyl aae 5 L))l sae 5 eDlaall cdlyuai
Loty Aba) 48l Jumdi ) (el Jrad dede (o eDlaall Jii 8 dadiindl)

Ll sac aladia) 3 Al el Juasill g5l

8ydluall ARl ab L ALESY) yie Gysuill Jagp cliseall o el o sl Sy
cladll e syshd ST Ll e 4813 deadll cilis ) ld 8 cCigall a
Jose ed il gy @llgiud) 4S5Lae (e ef cligine cllaii Y daadal)

*? Rashid et al.( 2021). An Insight Of Customer's Behavior Intention Touse Self-Service
Kiosk in Melaka Fast Food Restaurant. Journal of Technology Management and
Technopreneurship, 9 (1), 13-24.

* Rashid et al. op.cit., 13-24.

3 Corpuz, R. (2021). Categorizing Natural Language-Based Customer Satisfaction: An
Implementation Method Using Support Vector Machine And Long Short - Term
Memory Neural Network. International Journal of Integrated Engineering,
Vol.13,No.4,pp. 77-91.
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Gl L Ay Y g5 o ) baglesal) ol Gl Jie Jalsad oSar Jal
A LISl ) el ol (ggine (alitsl My ey Ll ety ) degally
cﬁﬂb ¢ Slazll eﬂ ITEN .L",’_"v\..ﬂ\ llall (;UA.H S Jamy 4010 Gl e 3l s
Y e A daadd) Jeay @A) e aguaiily LISV 3 aglills () sramy;
G0 Laadll e il N LAl A9 Aeadd) L masaa IS age daladl
(Khalufi & Shah: 4alal) Clesally 35)ie ¢Sand) as ot Jhail o Jsaanl
2021)*
(Self-service aglall daall QLS aan 50 Jead Al Bilsdl aal (e ()
Y obsall e deliil) ) daladl o cllesd) paen e (SSK) kiosks)
«( Rashid et al: 2021)% saixall cillaally daadll diulia jee 40IA) deadl) AL
Sala ey 2 e as e Al IS Guld e gl i Jal e el
sag aladl AladilN) U oo Y Gtk 450 deadd) dgd Jlaal o) sac by Gy
ot ¢ Sanll Lpm ol i€ BN (e 22l L L sl €30 Bl 8 AN Jiay L
e ual Al bl Gaal ahaainy el ) s gl oSl (3l
alatind 3aly g N AKE ALl Age 451N Aeadd) ApE 0 Dleal) 4e)
dA\}’J\ Ol Lg_)})..al\ Cpad émhj cJ}g_A;ﬂ saaall duall claasld) &lels..u‘
( Rashid et al: syaal) cbaall 86 8 oSleall ey Je iy Al 4 el
2021)¥
US.“} (dgic (5 ‘Ac (el Dldia SU g L::‘}AA‘}A Gleadl) 3aga cnil< LalUal
el o e 8B L ) (SST) 4nld deadll 4w’ ol e sk
Llsiy dpendl elin)) Jie dendll il gl Sl ae oDland) 4y Jaleiy 3

» Khalufi, N. & Shah, K. op.cit., pp. 18 — 29.
*® Rashid et al. op.cit., 13-24.
%’ Rashid et al. op.cit., 13-24.
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Linsl i€ 8 Gauailly slaill ool S (Khalufi & Shah: 2021)% #Yslly <l
Cua Ldeadl) ClSpEy eleal) G Jeliil) Culen st ) ¥ Llaily calaglaall
Jio b Jpadie) Jllys agdlesl L))l cilajs sl g @lSa) Jslas
G L Jaadl Galily L) (st ael dape il sl 4503 Zendl) sl
Al Sl ae Jelall 8 Slgid) mgd jaan e 4010 daadl) L Jead
Ak (50 Aine At L) (pSliall Koy Lingl il 038 pay LAaddll il
Ll LS A5 dedll LagleQil allal)l Goud) Jadiy «Cpidasall (e 35S
Al 13 ol ey deadll 4305w N5 Adels LS ¢ (ATM) doacais
A Aeodd) Lagl iS5 Jol) Lo alaagys sl o i W) Jiay )il
st e Lapll (b ey Agdyll XSy dypuaal) Shliall 4 Slgiua) J8 (s
Oo ol pahallh Aol ) i) aladtiu) die agiladsis 4l Lo djlie o Dlesd)
(Prahemas et al: * ddlide (add JS apdi dpcsinge Y diee JS sla)) g
)y e el o danye Jleel aag of oS Y 4l gl (Ka .2021)
aaic edexdl Ly 05Si5 Casma edendl 6 Cua clandl) g el 8 daals

AN el o Bl ading & L)
(Chatterjee et AS 33l ae o5 3 A e3laall [ gad Al o Lia )l (il (S
cadl o sladly alaiill mlaill age GuliS g sdaall Ly of LS cal: 2021)%

% Khalufi, N. & Shah, K. op.cit., pp. 18 — 29.
39 prahemas Et Al. (2021). The Effect Of Service Quality On Kiosk Owner Satisfaction At

The Trade Service (Pasar

Candipuro). International Journal Of Administration, Business And Management, Vol.
(3),No. (2), pp.30—-53.

* Chatterjee et al.( 2021). Customer Empowerment - A Way To Administer
Customer
Satisfaction In Indian Banking Sector. Nat. Volatiles & Essent. Qils, 8(5), pp.
1621 — 1629.

100



4408 A o 2023 ale 11 2wl 45 alaall ol daals Alaa

Al Jread) Jelie 4l e Juaall Liay Cajpeyy .(Chatterjee et al: 2021)* Jyshall
1 oo leleny ) ileds Gay dsend) 4S5 LS giall Jadll oY) o 450 e
iy Sl ad e Liad Jsead) Loy Gijays (2021 taeall 2e) Jd (e geisall

532021 25 Aakaial) peital 4Gl U 4l 2ay Jyaal

Apads kel Baga Cpendl Fearme A5 Gend L 4 A Gl dlis
Yaacob et al.: )*  ¢Dleally denall anie G sl Jeldil) Jaa dadl oDleall
Dandl o salally 2 A llll dlis] o cleluall cungil S, (2021
e Al 32008l mgy BN Jsaal) (Yaacob et al.: 2021)% dylaall cililaeal)

claadd) ety e Daall o JSIASIAN danad) LIS

* Chatterjee et al.op.cit.,pp. 1621 — 1629.
Lalal) Aaall | Jpand) Liay 8 La 53l 5 DY) & il el 43L3 501 (2021) Aad caanall e #
104 — 41 1p= B ladlly satidll

edae e Ao oAb A 5o 1 e Dandl Liay € b (1) Gy guatl) el 31 (8 il (23 ®
107-165 10a oS3 G g e L (Lr9an)) oLl 5 Aalpall Adlall 4y o) 4 0

* Yaacob, S. A., Abdul Aziz, A., Bakhtiar, M. F. S., Othman, Z., Ahmad, N. A. (2021). A
Concept of Consumer Acceptance on the usage of Self-Ordering Kiosks at McDonald's.
International Journal of Academic Research in Business and Social Sciences, 11(13),
12-20.
45 Yaacob, S. A., Abdul Aziz, A., Bakhtiar, M. F. S., Othman, Z., Ahmad, N. A. op.cit.,12—
20.
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e LIl Alaial) Clasbeall gen i getall 1 caigy ¥ LS 02021 e
Lyl il ) slaaiy o Adbiad) Leidley Walae elafinl  Jal
s Glo il bl mesdl asiys (2021 e sl cdie) i
feaadl) bl sty aes BA e lladl 5 ey Gluasdy SVl
sbaal Laas cilagbeall peal Gualad Gpran e ) aciel 355 %2021
sl dpalal) ANy CoSIL Ayl jaladl calici LAY aliadls dyst
ade) el duhall DA (e lgrea Al bl i 400 lad) W
Slo B 8 oS Gl g adind Gim oS sl e Ll ad)
Glaalyll e alaeYh ol Gyl cllall QA Ll clpl) aadil

22020 :semia) saluall o glaally cililasyly

Gl Ay aaina

oot LS L (3ded A2e A ALY bl (e (e Gl adine (588
e Ay 3383 Bpensall iliml) (o i leall il oha) (8 Syusze il

Z5a3 (35 (odil] Sl a3 b ailaiill ac ) S (2021) ol 336 sl caila iue 46
Dl A ) Aldaal) Miuida el A giad) coladlaally >all Jaadl gl e dagndat A ja(spreitzer)
182 — 154 0= ¢(37) Dlaal) ¢ oalall

182 — 154 10 0,83 Gas g 3 by 338 sl s i 47

Al Ay pad) Aldal) Milage A 52 ; ylaB Ao 8 (pailal sall S OISR (2021) ) ) ¢ goppll 48
79 —62 :0=«(37) Dlaay) ‘g.dﬂl

DAl Gt o) 1 (0, rolee ¢SV Anlall Al 51091 B i sl (2020) .ol ¢ seaie 4
28 1= sl
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ie e Gl adiel 35702019 1 oe3ll) ) Y Jgeasl) gy baiii
Gindl g gimge bl A AGL Ll (e paal) b sls LS 32)ke 120 sy
51 .

.(Devi et al: 32 ¢(Purimartyas et al: 2021)"" 338 120 aaas de Gadicl;
2019)

duyal) 3140

Glahall e Blawy) aesd adie) 3y Al 31 Dlawy! e dnyl adel
(Saeheng, «(Na et al: 2021)>® ALISY) ye Gypuilll g pumge sl A A,Ld)
Cyslae sae o e JS sial cualid cpand e iy casa) .2014)%
Anglilly Al slaall Jad 2 G andl) Adhanl) iloglaall Jadi 15V anil
AWl ey ALY yie Greedll Joiad) el Al sladdl calad
FORP R VSN R SRR DA P A1 PR P A P CON (P A PP i
Jsanll npelay LS Hlawy) 8 wladd) S Gulie e alae¥) & e daall

: Sl

alall (5530 1y LY b (A el Akt glata ) Bageal) 518 (2019) e e 3
166 iua e ysilly il

>t Purimartyas et al. (2021). The Influence of Website Quality On Customer Loyalty
Mediated by Customer Satisfaction of Shopee Career Women Customers. Jurnal
Manajemen Bisnis dan Kewirausahaan, Vol.01 No.03, pp. 157 — 165.

>? Devi et al. (2019). Usage of Information and Communication Technologies among
Agrarian Youths of Manipur, India. Current Journal of Applied Science and
Technology, 38(6): 1-10.
> Na et al. op.cit., 1 -11.
> Saeheng, Nitchara. (2014). "The Effect of Kiosks Service Quality and Kiosk Product
Quality on Customer Satisfaction." In 21st Annual European Real Estate Society
Conference. ERES: Conference. Bucharest, Romania.
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Likert-Scale Description

Likert-Scale

Strongly disagree
Disagree
Neutral/Uncertain
Agree

Strongly agree

1

2
3
4
5

Likert Scale interval
1.00-180
1.81-260
2.61-340
341 -420
421-500

Source: Nyutu, E. N., Cobern, W. W., & Pleasants, B. A-S. (2021). Correlational study of student perceptions
of their undergraduate laboratory environment with respect to gender and major. International Journal of
Education in Mathematics, Science, and Technology (JEMST), 9(1), 83-102.
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(lany Judasl)
Al 31l el -

P e Jalall BLa¥) diph e slaeYh Auball sl @l e St g
Sl GlaY) Gl s (Cronbach’s alpha) #lag S Wl Jalee alasiia
Call Jalre af judy JGl) Jsand) L GLawy) bl a0 slay) days alagy
g lag S

lio)S Wl el ad e (3) Jsaad)

Cronbach ‘s alpha value Interpretation
0.91-0.10 Excellent
0.81-0.90 Good
0.71-0.80 Good and Acceptable
0.61-0.70 Acceptable
0.01-0.60 Non-acceptable

Source: Abu Bakar et al. (2021). Factors Influencing Students Intention to Choose Career of Halal Food
Industry in Malaysia using Theory of Planned Behavior. International Journal of Management Science and
Business Administration, Volume 8, Issue 1, pp. 50-67.

Ll Jalea Jays (0.88) ALisY) yie Gysutll i) jxiall clil) Jalae &
(3) dsaall ) 1iin) (Good) v <l dabae e cunill 3 Jiisall yxiall
edanl) Ly ool puiall L e il Layy Gl s S Wl Jalna o yusdy (52)
dsie i dalee o Gl 4 LU juiall @ldll delee Jas (0.7)
o Juig Flis S W Jalaa ad ey 531 (3) saall ) aliiul (Acceptable)
wdlay dall sl Gulie sasa o Jall Gl clysial #lig S W Jalas

Auhall iy b (8 ol 4iadla baga (Ul Dlad die jumy Lo Gulal
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Cumulative
Frequency Percent Valid Percent Percent
Valid 18 e 8| 12 10.0 10.0 10.0
30 = Jil18 |78 65.0 65.0 75.0
40 = J130 |24 20.0 20.0 95.0
85 Ls50 |6 5.0 5.0 100.0
Total | 120 100.0 100.0

SPSS Version 25 JAlasy) zalinl) gl : jaaall

18) Apyenll A8 Ay CilS Cua ¢ paall Canay Gaaill Ao g5 (4) Jsaal) ek
Wi aly 3 dpenll i) mihd Gu SSY) o Sad) die 5 (30 oo Jiy
Faiy (G5 Las 50) o Appenll il mild 6 ALED Lol il Wb ((%65)

il g iy 38 (50 e Jily 40) dgpeadl dayyil L L(%5)

osiall sy Sall A #5635 (5) Jsaad)

owiad)
Cumulative
Frequency Percent Valid Percent Percent
Valid |3 42 35.0 35.0 35.0
il 78 65.0 65.0 100.0
Total 120 100.0 100.0

Ane A eSAll A Gualy Sua cpaial) Crusy Sall A £565 (5) Jsaal) eda
(%65) il dne & SLY) A by Laiy ((%35) Sl
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Cumulative
Frequency Percent Valid Percent Percent
Valid |l 96 80.0 80.0 80.0
T 24 20.0 20.0 100.0
Total 120 100.0 100.0

e Laa¥) Alla) sy Gl die £558 (6) Jsaal
Ao laiay) Adad)

SPSS Version 25 Slasy) malipll milis 1 jaadl

o Galy Sun e laal) A Criay Goall e £555 (6) Joaall ela
(%20) Cpassiall A sl Ly ((%80) sl e & sl

el gl Cuny Sl Aie #5635 (7) Jsaad)

aladl) (g gial)
Cumulative
Frequency Percent Valid Percent Percent
Valid Lle 45l (1o S 12 10.0 10.0 10.0
dale 451 12 10.0 10.0 20.0
R 6 5.0 5.0 25.0
LEREN 66 55.0 55.0 80.0
Lle @lad 24 20.0 20.0 100.0
Total 120 100.0 100.0

SPSS Version 25 ilasy) malinll milis 1 jnadl

Laiy (%55) leid caaly a8y Cuad) die 8 SV Lal) o Gpalall salgl
) e (e (%5) Aty o sial) dgaall Alaad culS J8Y) Al
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p ) Jganll 8 LS mth eapall Jansgiall a (b ool Sl el Canny
emaal) Sl Gulial e pall anssiall ypusdi (8) Jsanl

Numerical scale Weighted mean interval scale Mean descriptive equivalent
5 421-5.00 Very high

4 341420 High

3 261-3.40 Moderate

2 1.81-2.60 Low

| 1.00-1.80 Very Low

Source: Aizan Yaacob, Rosna Awang-Hashim, Nena Valdez, & Norhafezah Yusoff. (2019). llluminating
diversity practices in Malaysian higher education institutions. Asia Pacific Journal of Educators and
Education, 34, 1-16.
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S
i Gilse | 411 llae culillal) Cudss 25030 Laaal) GliS iy | Aalal
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haa piipe | 32y 38lse | 4.40 | U1 e Yy gl pagh 403 Aedll GLES mauy
Glaiidl f Glesdll e Jpaall S
s piipe | 3ady ilse | 4.30 | Jnl e calkl)l dan ASI desd)) G mawy
DY) sl e sac L)

haa qdiye | Bady Bilse | 4.30 | e Akl (SLY) A8 dedd) GlIS aalg ol aal | oSl
iiye Gilse | 410 | ALY L eDleal) Al Jay 453 deadl) LS aalay
el
haa pdiye | 32l 3ilse | 4.25 | GSLY) 8 ASI deadll Gl aalg ApKe) e
Al o dagiddl

iiye Gilse | 4.00 | cllee & cdgll IO Ji 2003 daadll Gli€ of aal | deyudl
goalls dsaall Jeasl
iy Gilse | 3.90 | sapy Lo o Jpasll 8 gl 4513 deadl) GliS iy
Jaanl)
aiiye Gilsa | 3.75 | Glaghed) U sl Jpaaslly 4912 Aardll GLES ey
Lsiladl)

iy Gilse | 3.95 dalie laly Joal il 500 Loadl) GLIS sy | dall
laa adiye | 32l 38lse | 4.25 003 daxdl) Gl 8 Aladl) A2l dgny imay
i Gilse | 3.65 e 251 Al LS 8 A kil 48] dgay of sl

e Gilse | 4.00 A5l dassl) Gl dadial g by U ple JS | Ly
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SPSS Version 25 Sbasy) malin) mitis ) laliied Balll slae] (e 1 jaadl)
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Dby Ll Dlaul slae @bl dplual) Gllaugiall a8 (9) Jsaal) el
O euladdl G Gl el lasgill padi g A (8) dsadl )
Bl e lisine aes o Sl sads Ablsal) 5 A88hall ggiea b gl
Gl bl slae hle auead (oluall bugidl Gslad Cua el slae
el o (Bhed Apae b LY LSl ceadies Gl i e (3.41)

ALY e yguil) Al il aladid

Ql,.u'a Jﬂ\ JL.\'.'\S‘ -

g il A R ey Bl ) Jalas pladind 3
oY) Al lsal
(el Limys A gl md) il laguans bliy) Jales a8 (10) Jsanl

Correlations
A sl Loy eSleall
Spearman's rho EARYIN[ Correlation Coefficient 1.000 398"
Sig. (2-tailed) . .000
N 120 120
La, Sl | Correlation Coefficient 398" 1.000
Sig. (2-tailed) .000
N 120 120

SPSS Version 25  Shasy) zalijll milii 1 jaadl)

aalS Aggandl Lulan) AV 93 S dag 1 As¥) duajdl) 1 a1 Ludapdl) jLas
Sand) Loy o dUESY) e il Jalss

s Manll Limyg Asgaal) Cm lappans Bl Jalase dad caly (10) Jsandl ) Dol
Usend) o F - I Lpapall Jain s JaliV) 3 e Ja e (0.398)
edaall Ly Je i ALY e Gagedll Jalge aalS
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Al el laal

(s anll Ly dlSal) candl il oy Tyl Jalaa o (11) Jsaal

Correlations

Jalks)) Ly ¢Dkaall

Spearman's rho gl Correlation Coefficient 1.000 .605
Sig. (2-tailed) . .000
N 120 120
La, )l [ Correlation Coefficient 605 1.000
Sig. (2-tailed) .000 .
N 120 120

SPSS Version 25 Slasy) galipll milis 1 jaad)

aals A8t Loilan) A2 g3 5 aagy s ALS0N Lo &l (4S0N A &Y LAl
Sand) Loy o dLESY) e il Jalss
aall Liays AN G (lajps Jalii)) Jalas dad caly (11) Jsaad) ) Jalii
akall o gl LAt syl Js Jally WY asms e Jy e (0.605)
eaall Laay Je g ALY yie Gagedll Jalse aalS

ZANA) A el Hladl)

(s benll Liayg isll) Conll il layons Blity) Jalaa a (12) Jsaal

Correlations
\_lﬁ}h L..'a)_:«)\..ad\
Spearman's rho < l) Correlation Coefficient 1.000 271
Sig. (2-tailed) . .003
N 120 120
L, Ml | Correlation Coefficient 271" 1.000
Sig. (2-tailed) .003
N 120 120

SPSS Version 25 Slasy) malill w5l 1 jaadl
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cagl of @l LA daa ) Ji Jally LY s e dy L (0.271)
edaall Laay Je i ALY yie Gupedll e aalS

)l Azl las)

(el Linyy lSall) anll clyarial (jlaprans Jalii)) Jalaa o (13) Jsaall

Correlations
Q\S.‘J\ L-.'cu_a)\.ud\
Spearman's rho Ol Correlation Coefficient 1.000 .223
Sig. (2-tailed) . .015
N 120 120
La, <3l | Correlation Coefficient 223 1.000
Sig. (2-tailed) .015 .
N 120 120

SPSS Version 25  lasyl galipdl gl : jaadl)
als lsall Liilaa) A¥a o3 i aagy dagll) A &l tdayl)ll duda ) Lad)
Nand) Loy Ao dUESY) ye Gged) Jalss

eManll Ly Ol (an Gloyins Daliiy) Jalas dad caaly (13) Joaadl ) dalai)
Ol o gl LAl dpmpdll Ji bl L)Y ass Lo dy e (0.223)
cedlaal) Liay o i ALY jie Gugell Jalge 2alS

Losalal) G @l loa)

(sl Linyg deyudl) Gandl il (Jlagpnns Bliiy) Jalaa 28 (14) Jsanll

Correlations
EPSWA Laay oDl
Spearman's rho de ) Correlation Coefficient 1.000 270"
Sig. (2-tailed) . .003
N 120 120
La, Sl | Correlation Coefficient 270 1.000
Sig. (2-tailed) .003 .
N 120 120

SPSS Version 25 Slasy) malinll w5l 1 jaadl
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Correlations
) Lo edlesl
Spearman's rho z1) Correlation Coefficient 1.000 157
Sig. (2-tailed) . .087
N 120 120
La, <3l | Correlation Coefficient 157 1.000
Sig. (2-tailed) .087 .
N 120 120

SPSS Version 25 Alas) galiall il 1 jradll

aals 43l ddban) AYa g3 A1 dag tdaabad) L jdll cdalad) dusa ) Las)

Sand) Loy o dUESY) e il Jalss

Daall Liays dalll (pn laymans Lol Julas Zed caaly (15) Jsand) ) Tl

Al of b LAl dpamydll Ji s BlsyY) sy e Ju e (0.157)

eaall Laay Je g ALY yie Gagedll Jalse aalS

)
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e Aplaall Jlee¥) L) Juady @llds dgesyl agDlalea 4 Laglsil
eandll Jelilly Asendl Jilus Juadl o Jag)ll S ledics gyl
Al alaain) chla o Jsanl) ¢Dlaad) aabaivg dplaill Jlee U dpally
s 4 Jl (Sas oSleall ity clala oy Guallls Jead Aol
i e AV Sl 20l ey s oS a8 sana A ol dil)

114



4408 A o 2023 ale 11 2wl 45 alaall ol daals Alaa

Osaiaty Cpdll e aaall Glasill oMaall J8 e JEBY) Jagaiily e Dlaall
oy dr ALY L@l (mpe aaaty Lk LEKY) ade agall e 3ylalid)
el dLY) ) eMeall 4 DA ey L lealadin) A48 munag
& Oneliiia 3ye Jg¥ (seadiveal) acay O (S ¢lgalasind AAS agadaiy
ol S alasia)

e Gasdl) Jalse aalS il Ailian) AN 5 i agay gl capelsl -
aaid A Apladll el (S G oMl Lay e Lyl
Y Bl A 48l cleadd) (e aphal) s Al aoll SLES Aya i
il COKEe e waall Gl vie cbla) odaall jig 8 ALY
Glapall shd o apilase CallSs jaiall 3 of (Sa WS cagr aldl)
Cadagh (e Yy Cilagall pas Jlea) 53l 8 48580 5ae L pgiSay o33
) sy

e Gusatl) Jalse aalS gl dglanl AN 53 S agay il ol —
Sladly ADIELY) e Fliar asdl eSleal) giahy oSlaall Liay e LY
Qb Gl ApAl dedd) GUST amy PA ey agidl) pane LY
Cligly ulehll st ae sl @A) Lol sy Dlaall sy
LIS alasiuly Jsaall Gy ol sally Sls 0 GALISYT 038 eanss . Ui
Sle i i Y il Calige (e baelue gl ) Aalall o
JAla) ST algad dalatin) Ko Gadd By JUEals 5y abise

e Gosatl) Jalse 28 S dilianl ANS 53 3 dgmg palil) copelil —
S 8 e Lle il ALESY) Casual A8 L Dlaall Ly e LY
lealadind 2y Cum aibaadle Jgosy o3 el 525 ol 038 (SLYI (10
g Aaaldl) Ssall daaliey i) Leudl g€l by culyUadll
dal) Laclhaall & o)l adag colilall il lgalatind oDleall (Sayy
p3a adiidy LASaill aadl jalie 8 Adelall LY s Gl

115



(Atase Al 1) s3laall Lay o o il g SLESY) jue (3 gual)

&Y Jsaslly Aol LY pans . @alally gl Jd (e Laf ALY
o Y dad) Ghlie 3 G pay Gob oo edlaadl el
Go laby) U Aaslily) o Gty JAdlca) dalue b WELY]
G clatiall e wiell i ey lee Sl BaclE aangs PlA

Sl wasil) Aahind e lge s il aall ALl (88 o oSa
3l Jsasl (30 qawsil QK Cun e Alad Ay LY A1)
cCilaal)

e Gasadll Jalse aal€ Aoyl Ailian) AN 53 T asmy bl el
& leslad) Cuany Ao lal) ALY e codaall Ly o SlLasY)
By dun L Blee (g dabiiall (o JLaiV) L8 sy cappu S
I Ao sl by Clasbadl Qs (F puss ol A Eyaas
CSa ASAIL Aot Al deadl) ST Y Bl cCargial) ) sganl)
Lee i) Juail pladinly Gl (sl (o 228 00 g pSailly L) Jsaasl

sl as 22b e cladlals mabis ws ssine Sl (pilasall Alld rans
SPICR [t 1| (O

e Gasadll Jalse aalS ARl Aglian) AN 53 S asmy il cpelil
DY dajdll ¢ Dlaad) dlelinl) LISV mid . eDlaadl L) o Lisy)
A e e (580 @l B2 G e L dealsily ey AN AR
Aal e lolay) @iy Ao lal) JLISY) it JLISY) 02a b plasiu)
& Gligra e Ol ) GalaE Lwal) Gl Gleasiy 5Ly
Qi) eSay Jola LISV o8 Jia o (S G L dualsil) o daladl)
b3 zand i L Jpendl Ayt Ayl Loaf Wiy LS cldhal) Ul o
O silay (Al (e e Dlaad) (e Adlide dagyd Claliiad Al (e L gl il
Jeny o (S clalll aaie Gli€ Dl () LAl Ol dilg
& kil e 5l Slaall Jaays cdplaill Jeed (ayll o daall

116



4408 A o 2023 ale 11 2wl 45 alaall ol daals Alaa

A8 oDaall Jarys 4ilSa 8 Gl daate GLIS dgag o) LAdbAL] &)l
Sy of (s Ay Aalal) Gleglea) A5l e 50l o< ApE
ALEU (e WS L Janl) o saelud) ) cpiligdl e JAT gme
Oalsdll edanll Boe s passl Chdgie sean Al sl Rl saaeie
i Aaagilly lalll saxeie ALESY) o) Lcilendd) e ol (b suill
At) s sl i) (g LSty o Dlanlly alaia¥) lela duadll culS )
Aala ) odleal) laliial
Glua gil)

Jpasl) Jnas LIS ladinly Dleal) Lia) S A4S Ajas Bygpn —
SSA ) 8 clesdd) aail Ayl Glagliuyl ol )
ol e lilaa)

Gasadll A olaV) 2k lols e Al lshaal) Sl cladaid) oL8 dual —
e ) GLESY) aladin) Lgiag

Oo Lo L 451 deadl) Aladi) A ey s e clebid) G -
Gloadll (e degiia desane o Jpmnll Jia o Deall mllal 3240 Lk
AR e s A g

ALESY sl () Adbidall el Al S Gagail) s (he 32lELY) -
cedaadl ) cleadl) e (Kae a8 ST gl

ok 3 JSLie dga vie Aglelil) GLasY) il e saliin) Aglae —
Y

gl Gaal aladiul DA e il Gisdll dsea (puad o deall —
ceOkandl ae bl dialill (S8a3 Al al sl

@ del e Ll W ALY e Gapedl) Aailiul alaa¥) 55 —
Ay gl dlanll ~las

117



(Atase Al 1) s3laall Lay o o il g SLESY) jue (3 gual)

Ll aa) sall

A 1k Ay b cpbalsad) S COISAL (2021) bl ¢ amall —
79 = 62 :m ((37) lamY) ¢ alad) LAl Ly al) Asall "l

166 10a casills paall dnalall (5l LY olee

Loy € 3 b)) ool sl 5T (uld (2021) LAl Dl -
Aaldl Lalall 4 peadll 4530 odae (ye due e dutalai 4l 1 e Dlaall
3 2l 4] dad) (Jusailly Bilail) dpalal) Alaall L(Cagay) ol
J07-165 =

Adalcial) Adygudl) cNLaY) (2009) cdeal gunll chen (Sl —
toa casilly dall Duddal) (o3l (oY) tolee L oaliad JAe
181

& Wil LOLLY) dall dpadanl) 280 .(2021) Aapd el 2o —
104 — 41 :a 3lailly alai®Dl dalel) Aaal) . Jueal) Lia,

tolee L Os Aad jelila 3By GGasedd) 5)) L(2016) .ounl ) 2 —
358 10a casills all pliadl s (oY)

OS pyet A paatill aedll S L(2021) Lol ) sl pils dine
>l Jaall glal e dgnls du)y(spreitzer)  ziga 385 il
DY) caladl A dgall Aaal) Cdpdaldil) Lygall collady
182 — 154 : 4= «(37)

tolee o A1 Axlall Aaqlill 51 B Saash) (2020) Lol  saie —
28 10a capsilly Haill Gudil) G Sl (3Y)

118


https://caf.journals.ekb.eg/issue_24171_28115_.html

EHRER I 2023 ale 11 2wl 45 alaall ol daals Alaa

i) aal sl

Abu Bakar et al. (2021). Factors Influencing Students
Intention to Choose Career of Halal Food Industry in
Malaysia using Theory of Planned Behavior. International
Journal of Management Science and Business
Administration, Volume 8, Issue 1, pp. 50-67.

Aizan Yaacob, Rosna Awang-Hashim, Nena Valdez, &
Norhafezah Yusoff. (2019). Illuminating diversity practices
in Malaysian higher education institutions. Asia Pacific
Journal of Educators and Education, 34, 1-16.

Algarawi, F. & Khan, N. (2021). Integrating Cloud with Self
Service Kiosk: An Impact Study on Society Evolution.

International  Journal of Interactive  Mobile
Technologies, Vol. 15 Issue 23, pp.186-194.

Brengman et al. (2021). From stopping to shopping: An
observational study comparing a humanoid service robot
with a tablet service kiosk to attract and convert shoppers.
Journal of Business Research, Volume 134, pp. 263-274.
Chammaa, C. & Badr, N. (2020). Factors of User
Perceptions & Attitudes Influencing Self-service Interactive
Kiosk usage: The Case of Lebanon’s Banking Sector.
Review of Economics and Business Administration, 3(1),
pp. 146 — 167.

Chatterjee et al.( 2021). Customer Empowerment - A Way
To Administer Customer Satisfaction In Indian Banking
Sector. Nat. Volatiles & Essent. Oils, 8(5), pp. 1621 —
1629.

Corpuz, R. (2021). Categorizing Natural Language-Based
Customer Satisfaction: An Implementation Method Using
Support Vector Machine And Long Short - Term Memory
Neural Network. International Journal Of Integrated

Engineering, Vol.13,No.4,pp. 77-91.
119


https://www.sciencedirect.com/science/journal/01482963
https://www.sciencedirect.com/science/journal/01482963/134/supp/C

(Atase Al 1) s3laall Lay o o il g SLESY) jue (3 gual)

Devi et al. (2019). Usage of Information and
Communication Technologies among Agrarian Youths of
Manipur, India. Current Journal of Applied Science and
Technology, 38(6): 1-10.

Gangrade, S. (2018). Self Services Banking Kiosks A Study
of Customers awareness. International Research Journal
of Indian languages, Vol 6, Issue 4, pp. 95 — 103.

Guguloth, R. (2021). Consumer Perception Towards Shi
Yono Mobile Application-An Evaluation. International
Journal Of Multidisciplinary Educational Research,
VOLUME:10, ISSUE:11(4), pp. 45 - 51.

Hamid et al. (2021). The User Experience (UX) Analysis of
Self-Service Kiosk (SSK) in Waiting Time at Fast Food
Restaurant Using User Experience (UX) Model. Journal of
Social Transformation and Regional Development, Vol.
(3), No.(2), pp. 85-98.

Hyun, H. S., & Lee, H. S. (2021). Application of AHP to the
Selection Factors of Kiosk as Technology-Based Self-
Service. Journal of the Korea Society of Computer and
Information, Vol. 26, No. 12, pp. 309-321.

Jeong et al. (2021). Strategic Search for Reinforcement of
Untact-Service : A Case Study on the Installation of R Hotel
Kiosk System. Journal of Korea Society of Digital
Industry and Information Management, Vol. 17, No. 2.,
pp. 73-83.

Khalufi, N. & Shah, K. (2021). Role Of Self Service
Technology In Transforming Business And Marketing
During Covid 19 Pandemic — An Analytical Study. Journal
Of Xi'an Shiyou University, Natural Sciences Edition, pp.
18 —29.

Kotler, Philip & Armstrong, Gary. (2018). Principles of
Marketing. Seventeenth edition. Hoboken: Pearson Higher

Education, USA, p. 507.

Kusuma et al. (2021). Self-service Technology Behavioral
Intention: Indonesian  Air Passengers. Advances in

120



4408 A o 2023 ale 11 2wl 45 alaall ol daals Alaa

Economics, Business and Management Research, volume
187, pp. 402 — 406.

— Lee et al. (2022). Perceived Control and Perceived Risk in
Self-service Technology Recovery. Journal of Computer
Information Systems, Volume 62, Issue 1, Pages 164-173.

— Lee, E.& Oh, S. (2021). Self-service kiosks: an investigation
into human need for interaction and self-efficacy.
International Journal of Mobile Communications, Vol.
20, No. 1, pp. 33-52.

— Moon et al.(2021). Self-check-in kiosk quality and airline
non-contact service maximization: how to win air traveler
satisfaction and loyalty in the post-pandemic world?.
Journal of Travel & Tourism Marketing, Volume 38,
Issue 4, Pages 383-398.

— Naetal. (2021). Determinants of Behavioral Intention of the
Use of Self-Order Kiosks in Fast-Food Restaurants: Focus
on the Moderating Effect of Difference Ag. SAGE Open, 1
~11.

— Nor Aziati A.H.et al.(2021). The User Experience (UX)

Analysis of Self -Service Kiosk (SSK) in Waiting Time at
Fast Food Restaurant Using User Experience (UX) Model.
Journal of Social Transformation and Regional
Development,Vol. 3, No. 2, pp. 85-98.

— Nyutu, E. N., Cobern, W. W., & Pleasants, B. A-S. (2021).
Correlational study of student perceptions of their
undergraduate laboratory environment with respect to
gender and major. International Journal of Education in
Mathematics, Science, and Technology (IJEMST), 9(1),
83-102.

— Pepiyanti et al. (2021). Analysis of Direct Marketing on The
I Am Cotton Brand In The Covid-19 Pandemic Period.
HUMANIS (Humanities, Management and Science
Proceedings), Vol.02, No.1, pp. 504 — 509.

121


https://www.tandfonline.com/journals/ucis20
https://www.tandfonline.com/journals/ucis20
https://www.tandfonline.com/toc/ucis20/62/1
https://www.inderscienceonline.com/journal/ijmc
https://www.inderscienceonline.com/toc/ijmc/20/1
https://www.inderscienceonline.com/toc/ijmc/20/1
https://www.tandfonline.com/journals/wttm20
https://www.tandfonline.com/toc/wttm20/38/4

(Atase Al 1) s3laall Lay o o il g SLESY) jue (3 gual)

Pillarisetty, R. & Mishra, P. (2022). A Review of Al
(Artificial Intelligence) Tools and Customer Experience in
Online Fashion Retail. International Journal of E-
Business Research (IJEBR), 18(2).

Prahemas Et Al. (2021). The Effect Of Service Quality On
Kiosk Owner Satisfaction At The Trade Service (Pasar
Candipuro). International Journal Of Administration,
Business And Management, Vol. (3),No. (2), pp.30 — 53.
Purimartyas et al. (2021). The Influence of Website Quality
On Customer Loyalty Mediated by Customer Satisfaction of
Shopee Career Women Customers. Jurnal Manajemen
Bisnis dan Kewirausahaan, VVol.01 No.03, pp. 157 — 165.

Rashid et al.( 2021). An Insight Of Customer's Behavior
Intention Touse Self-Service Kiosk in Melaka Fast Food
Restaurant. Journal of Technology Management and
Technopreneurship, 9 (1), 13-24.

Saeheng, Nitchara. (2014). "The Effect of Kiosks Service
Quality and Kiosk Product Quality on Customer
Satisfaction.” In 21st Annual European Real Estate Society
Conference. ERES: Conference. Bucharest, Romania.

Sanden et al. (2022). How customers motive attributions
impact intentions to use an interactive kiosk in-store.
Journal of Retailing and Consumer Services, Volume 66.

Vakulenko et al. (2019). Innovative framework for self-
service kiosks: Integrating customer value knowledge.
Journal of Innovation & Knowledge, Volume 4, Issue 4,
Pages 262-268.

Yaacob, S. A., Abdul Aziz, A., Bakhtiar, M. F. S., Othman,
Z., Ahmad, N. A. (2021). A Concept of Consumer
Acceptance on the usage of Self-Ordering Kiosks at

McDonald's. International Journal of Academic Research
in Business and Social Sciences, 11(13), 12-20.

122


https://www.igi-global.com/journal/international-journal-business-research/1088
https://www.igi-global.com/journal/international-journal-business-research/1088
https://eres.architexturez.net/documents?f%5Bauthor%5D=25070
https://eres.architexturez.net/doc/oai-eres-id-eres2014-194
https://eres.architexturez.net/doc/oai-eres-id-eres2014-194
https://eres.architexturez.net/doc/oai-eres-id-eres2014-194
https://www.sciencedirect.com/science/journal/09696989
https://www.sciencedirect.com/science/journal/09696989/66/supp/C
https://www.sciencedirect.com/science/journal/2444569X
https://www.sciencedirect.com/science/journal/2444569X/4/4

EHRER I 2023 ale 11 2wl 45 alaall ol daals Alaa

aad) Al : galal)

(Kiosk Marketing) GLasY) s Gy gl £ gia g0 J g Adliinul

50 < 81 -4011 40« d81-3000 300 dil-1811 18 cpe S8 [0 1 _and)
B9 Ly 50 [

Gl S3 [ paiad)

Joo 0 Glae[] zosiel] qle []:Aeliay) Al

Lo sia gae [ Ao 455 (] fle A5l (e JB1 [ 1 patladl) (s gicual
Lle <l ja ] Qs [
A3y Jew A allall LS () aal A el

Bady 3l ea pe [ G¥lse ye [ o] Bl [] 325 38 g []

S Cllall LS aladinl 48 alad e Jeud) (ga S 4l e

Bady (38l ga p& [ B8se pe [1 daa[] B[] 320 38 ga []

) qathal) SLES aladi) B ) jale el o)) A g (Al

Bady 38l sa e [ B8lse e [ daw[]  Bile[] 325 38 s []

Ulaa culathal) e 45140 daadl) dliS 28 g ekl

Bady 38l sa e [ B8lse pe [ daw[] Bl [] 325 38 g []

Ulas e glaall Jo J guand) 400410 dandl) dliS jd g

Bady 3l ga e [ G¥lse ye [1 Mo [] Bl [] 325 38 g []

L) 380 sal) ) QW) CaISS a8 gal) & ASIAN Aaadd) ES a2 g g

Bady 3l ga pe [ G¥lse ye [1 Mo [] Bl [] 335 38 g []

e Aclu 24 e o 4513 dasdd) diS Jas of 2al gl

Bl 8l se e [ (3se e [1 [l Gila [ 2% (38 5e [

ul&djmal\jS\JAg:‘-JLEﬁY\&Yq&j\ﬁﬂ@\mhﬂ‘&ﬁsw
cladial) g claadd)

By B8l se pe [ (3se e [1 e[l Gila [ 2% (38 5e [

A8 s (e Baclusal) JUBL ()99 cullall Ludity 4000 Aaddd) S prany

Bady (3890 pe [] B8 ge e [ waa[]  @8lga[] B2k (@38 g []

123




(Atase Al 1) s3laall Lay o o il g SLESY) jue (3 gual)

Sda A8l (SLY) A AIA Aaddd) SLES ) 63 ) da

Baly 38l ea pe [ B¥lse e [ Mo [] Bl [ 325 38 g []

L jall GSlaY) B elaad) Al Jag A00A) Aaadld) SLES adluy

Bady 3l ea e [ B¥lse e [1 Mo [] Bl [ 325 38 g []

dalsal) ol A gidall ¢SLaY) B AN dadil) CLES aa g8 A4ISa) Aunal

. -
C

Bady (88 g0 p& [ (Bilge e [ daa[] @8[] Bady (38 ga [

Jedall Bl cilbilas & 8 ol Lgria) J8) A00A) dasddl) A () s
Es Al

Bady 34l ga pe [ G¥lse ye [1 Mo [] Bl [] 335 38 g []

Jaandl oy L o Jguanl) B gl A0IMl) dasdl) LES g

Baly (38l ga pe [ G¥lse ye [1 o] Bl [] 325 38 g []

4 pthall cilaghrall ) g pead) J goa sl AiiAl) Aaddd) AES oy

Bady (38l ga p& [ B8se pe [1 daa[] B[] 325 38 5a []

dalide Cilaly Jual il 450300 daadll LIS any izl
By (38 5e e [ @5 e [ e [] @[] Bady 35 []
404N daadl) iS A ddaall Aall) 39 g sy
By (350 e [1 @5 2 [ e [] @[] Bady 35 []
Suda 4002 Adaddl) ES B A8 43l aga g o)) 3
Bl (3850 e [1 @50 e [ o] Gilsa[] 3y (38 5a ]
A1l Aol GLES aladin) (e (al ) U ale (<G | eDleall Lia

Bady 3l sa e [ G8lse pe [ daw[] Bl [] 325 38 s []

A1) daxal) GLiS alasiinly op Al Walail sl

Bady 3l ga e [ G¥lse ye [1 Mo [] Bl [] 325 38 g []

a5 4 Aedll Gl Al

Bady 3l ga pe [ G¥lse ye [1 Mo [] Bl [] 335 38 g []

124




