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ABSTRACT

The research aimed to study the role of social media marketing in
building loyalty to the brand, by studying the role of social media
marketing dimensions, which are: entertainment, customization,
trendiness, interaction and digital word of mouth in building loyalty
to the brand, where a digital questionnaire was designed And
distribute it to a random sample of followers of the brand page in
question. The research found that there is a positive moral effect of
marketing via social media on building loyalty to the brand in
question, and the ranking of the dimensions of social media
marketing in terms of the power of influence in building loyalty to
the brand in question, according to the following arrangement:
interaction, customization, trendiness, digital word of mouth,
entertainment.
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Error ce
(Constant) -.687 124 -3.244 | .001
48 il .082 .072 .034 2.044 | .031 .248 | 2.678
papaddll 136 .057 .104 3.052 | .002 .303 | 2.303
1 Hlasl) 101 .030 .120 4.027 | .000 .460 1.642
Jelal) 237 .045 .215 5.304 | .000 .356 | 2.030
FNN]
{1, 45, .083 .045 .215 5.204 | .004 356 | 2.102
4y aill Aadall £¥ 1) £l @, Dependent Variable:

SPSS iyl galinll cilajia o slaieWl ibaay) Jalatl il : juaal)
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(0.000) gsbusy 4850 2230 (Sig.) ANl Jldial dad O (5) ady Jsanl (e el
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dad & Lad Jsanll e ey anll e Aplall Aall oY e liyy e LaiaY)
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