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The impact of viral advertising on
electronic purchasing decision making.A
survey study on social media in Syria.

Abstract

The aim of this research is to study the impact of viral advertising
(creativity through viral advertising, and material stimulation
through viral advertising) on purchasing decision-making during
.the year 2023

The descriptive approach was used to reach the specific goals by
relying on Arabic and foreign references, articles, peer-reviewed
periodicals, and previous studies to collect secondary and primary
data through the researcher conducting a survey study on a sample
of social media users in Syria, using a questionnaire designed to
collect primary data and then It was analyzed using the statistical

.program SPSS 26 by relying on a set of statistical tests

The research found that there is a statistically significant positive
effect of creativity in viral advertising, and material stimulation in
viral advertising on purchasing decision-making, and that creativity
in viral advertising has the greatest influence on purchasing

decision-making

The most important thing recommended by the research: Paying
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attention to the element of creativity due to the abundance and
crowding of advertisements through social media, by applying new
ideas in advertisements, adopting the element of suspense and
surprise in advertisements, moving away from the traditional model
of advertising and strengthening the material stimulus element by
offering free offers and gifts for what they have. Who has a role in

.spreading the advertisement through social media

In the field of purchasing decision-making: providing methods that
raise the level of confidence and security in buying product
through electronic means, by delivering product to consumers as

quickly as possible, providing safe payment methods, and others

Keywords: viral advertising, viral advertising creativity, material

stimulation by viral advertising.
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