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The Role of Social Media Content in
Enriching The Consumer Cognitive
Component About insurance companies
operating in the Syrian market

*D. Fatter Sleiteen ~ **D. Fedaa Alsheikh Hasan  ***Sabrine Kanjrawi

ABSTRACT

The aim of the research is to determine the role of social media content
in enriching the consumer cognitive component of insurance companies
operating in the Syrian market. A descriptive and analytical approach
was adopted, an electronic questionnaire was designed and published in
the Facebook virtual community. Where 227 valid responses for the
analysis were obtained from a sample of consumers (actual and
potential) of insurance companies’ services in Syria. The most
important findings of the research were that there is a significant role
for the credibility and relevance of social media content in enriching
the consumer cognitive component of insurance companies operating in
the Syrian market. While other elements such as the attractiveness of
the content, the emotion in the content, and the value of the content,
they did not have a significant role in enriching the cognitive
component of the consumer about these companies; this indicates
neglecting the role of these elements by the studied companies.
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N Mean Std. Deviation | Std. Error Mean
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N

Mean

Std. Deviation

Std. Error Mean

Attractiveness

227 2.143

9 .38128
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95% Confidence Interval of the
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t df Sig. (2-tailed) | Mean Difference Lower Upper
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-

N Mean Std. Deviation | Std. Error Mean
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SPSS23 galin aladiuly (Alaal) Juladl) milil : juaal)
A8 s il cigagin Ll (8) Jsaall One—Sample Test

Test Value = 3
95% Confidence Interval of the
Difference
t df Sig. (2-tailed) | Mean Difference Lower Upper
Value -6.229- 226 .000 -.26579- -.3499- -.1817-
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N Mean Std. Deviation | Std. Error Mean
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Test Value = 3
95% Confidence Interval of the
Difference
t df Sig. (2-tailed) | Mean Difference Lower Upper
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Std. Deviation
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