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The Impact of Emotional Marketing on Customer Loyalty to the
Brand

A Field Study on the Customers of IKEA Company for Furniture )
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Abstract

The study aimed to identify the impact of adopting emotional marketing
elements on customer loyalty at IKEA, a leading global company that
relies on emotional aspects in its marketing strategy. The study focused
on three main dimensions of emotional marketing: marketing
storytelling strategy, emotional imagery, and ethical and human values.
Customers dealing with IKEA in Damascus represented the study
population. The researcher relied on statistical analysis to analyze the
nature of this relationship according to the SPSS program, using a
questionnaire designed for this purpose and distributing it to a sample
of 100 people who were chosen intentionally. The number of
questionnaires returned and valid for analysis was 89 questionnaires,
i.e. a response rate of 89%.

The study concluded that there is a statistically significant impact of
adopting emotional marketing in its three dimensions on IKEA
customer loyalty. It was found that marketing storytelling, emotional
imagery, and the embodiment of ethical and human values significantly
contribute to strengthening the emotional relationship between the
customer and the brand, which positively impacts loyalty levels. The
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study recommended the need to enhance the use of marketing
storytelling in IKEA campaigns, link products to real-life stories that
reflect customer aspirations, instill ethical and human values as a key
element of the marketing strategy, and focus on influential emotional
images that strengthen relationships with the audience. It also
emphasized the importance of continuously measuring customer
loyalty.

Keywords: Emotional Marketing, Customer Loyalty, Marketing
Storytelling, Emotional Imagery, Ethical and Human Values.
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Model Summary
Std. Er_ror of the| Adjusted R R Square R Model

Estimate Square
631 .356 .363 .603? 1
Ay g A8MAY) adlia, Predictors: (Constant),
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iad ol 0.603 & Cpsiadl o Jaadl Ll Y1 Jalas dad o oSlel (17) Jsaall G

o paaill Jalaa
DA e sl 38 Aglatll Al sl oy A ) (e %36.3 ais Lo of & 0.363
ol 8 )
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ANOVAP
Sig. | F S'\é'jgpe df SS(;JU”;rOefS Model
.000% | 49.618 | 19.784 1 19.784  |Regression
399 87 34.688 Residual
88 54.472 Total

4Ly g AEMAY) allla, Predictors: (Constant),

4 el dadall Jraall £ sb. Dependent Variable:

il (gpria G dasead)  dadll jlasil) #3001 Coefficients <dlalas (19) Joaal)
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Coefficients?
Standardized Unstandardized
Coefficients Coefficients
Sig. t Model
Beta Std. B
Error
021 | 2.342 448 1.049 | (Constant)
SE— 1
LENAY) 2l
.000 | 7.044 .603 101 .708 Ayl

4 a3l Aadall Jred £ 50, Dependent Variable:
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t i Hlaa) dgd Aflasy) AN s dad of el (19) Jsaall e ey
Stillss %5 Aoy ANV (s5ise 0 Jraal Jsill e 0.00 <0.021 & ol IS xie
Y=1.049 + : L W& s juid) zisaill (5K 4has chygines Uilias) Aly culsil
G5l e Olb Basly Bany laiey Apludl)y LDAY) adll Huw Laie ail of 0.708X,
Jh 8 L 0.708 )aiayg s ootV ity i) gD LY 385 dyladl) Aadlal
3ans 1.049 & Glail) Adkall sl 6V old Lgalanils Alus s 40V Al e

A G Aplatl) AUl ¢poasl oYy b Al ls ANAY) aall L) 131 i Sl (e
Al s L)

LSy 3855 8 Apihalall seall aladin dglan) ANS 53 i aagy (RSN de il duda
- (0 < 0.05). 4N (g5t die L) oYy e Ayl clgad
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Correlations

ssall | Adall Jaand) ¢ g
Lialal) Al
- Correlation
.708 1.000 Coefficient
: Al Jraadl 6¥
Sig. (2- i jadl)
000 tailed) el
89 89 N Spearman's
e Correlation ho
1.000 108 Coefficient
: - Aibalal
000 SIg. (2- | Aihlal) spad
tailed)
39 89 N

**_ Correlation is significant at the 0.01 level (2-tailed).
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Model Summary

Std. Error of the|  Adjusted R R Square R Model
Estimate Square
577 462 468 6842 1

4uaklad) galla. Predictors: (Constant),

[spss V.25] malin clajia 1 jradll
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Aplaall Adlall (50l ¢ ¥ss dpilalall ) sucall

ANOVAP
Sig. | F Mean | 4 | Sumof Model
Square Squares
.000* | 76.632 | 25.510 1 25.510 |Regression
333 87 28.962 Residual 1
88 54.472 Total
4dklall salla. Predictors: (Constant),
4l dadall Jraadl £ sb. Dependent Variable:
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Coefficients?
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Sig. t Coefficients Coefficients Model
Beta Std. Error B
.000 | 3.919 .333 1.304 |(Constant)
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4 il Ldlall Jaendl £ 52. Dependent Variable:
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