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The Role of Using the Promotional Strategies on Customer
Loyalty

(A Field Study in Consumers of Food Products in Homs
Governorate)

o ABSTRACT o

The research aims to study the impact of using promotional strategies in
customer loyalty for food product consumers in Homs Governorate. This is
done by examining the impact of each of the dimensions of promotional
strategy and the basic requirements for its implementation on customer loyalty.
The researcher used a descriptive methodology as the general research method
and distributed a questionnaire to 85 individuals among food product
consumers in Homs Governorate. The study concluded with several findings,
the most important of which is the existence of a positive relationship between
the use of promotional strategies and customer loyalty, which is accepted. This
relationship is attributed to the lack of high-quality capabilities and the
presence of an unsuitable promotional service program. The researcher also
provided several suggestions and recommendations, the most important of
which is the need to establish an appropriate strategy for using the supportive
promotional strategies for its operations, and to follow up on its
implementation and evaluation to achieve the fundamental objectives.

Keywords: Customer loyalty; promotional strategies.
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Lossie aldie] b A5lSY) amy (3 jeY) ¢Gubial) Lanigias SUaY) lagie (o Apas
oo (o Ad8Isall ilygine (s A3l (3) il

deand) ¥y ida 08 Cnlalad) cilila) hagia G (3908 228 Y ALY duapdl jLad) A
((3) kil hassia (e ST 25 (3.98) op osenall Jasssiall a (f Loy 1(3)3bad) Jauigiag
DLERY) das g8 Ml cJanll oy edai ) cibliall e 28l 1 0shay Al 24 )4
cdaand) ¢ Y5 (50 g i) el

One-Sample Test :(5)a) Jgaal)

N Mean Std. Deviation Std. Error
Mean
Saaxd) £¥y 78 3.98 .745 .061

20 )ua) SPSS zaliy alaiinly basy) Jalail) il : juaall
One-Sample Test :(6)ad; J i)

Test Value = 3

t Df | Sig. (2- Mean 95% Confidence

tailed) | Difference Interval of the

Difference

Lower Upper

Jeand) £¥ 9| 15.980 77 .000 .982 .861 1.104

20 _lial SPSS galiy alidiuly ibany) Jalatl gil : jaaall
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**. Correlation is significant at the 0.01 level (2-tailed).
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