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The Impact of Social Media on Tourism Marketing
“A Field Study on Customers of 5-Star Hotels Operating in Damascus”

Dr. Fater Sletien” Dr. Said Esber™* Mostafa Younes™™"

Abstract

This research aims to determine the impact of social media on tourism marketing,
with its marketing mix elements (tourism product, tourism pricing, tourism
distribution, tourism promotion), in a sample of 5-star hotels operating in Damascus.

The researcher used the descriptive analytical approach, as they distributed (400)
guestionnaires to a facilitated sample of customers of the 5-star hotels operating in
Damascus. The researcher analyzed the data using statistical analysis software
(SPSS 25).

At the end of this research, the researcher concluded that there is a significant
impact of social networking sites on all elements of the marketing mix for tourism
marketing (tourism product, tourism pricing, tourism distribution, tourism
promotion).

The researcher also made a number of recommendations, including: the necessity
for the Ministry of Tourism to use Facebook, Twitter and Instagram to activate local
tourism, and to feed social media networks with links that enable linking between
them and explanatory electronic tools such as electronic geographical maps,
electronic catalogs, and electronic brochures, and to start a marketing campaign for
the tourist destination according to a strategic marketing plan that depends on
formulating a strong vision and message as a basis for strategic marketing through
social networking sites.

Keywords: Social Media, Tourism Marketing, 5 Star Hotels.

*Associate Professor in Business Administration Department, Faculty of
Economics, Latakia University, Syria.
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